
SCM-CANTERBURY PRESS AUTHOR INFORMATION FORM 
 
 
We look forward to publishing your book.  By completing this form, you will help us to publicise 
and promote your book effectively and enable us to make the process of publication as smooth 
as possible.  
 
1. Title of book: 
 
 
2. Name (please give your preferred style of address – Revd, Dr etc).  Please state if you 

are the author or editor of the volume: 
 
 
 
3. How do you wish your name to appear on the title page and cover of your book, and on 

promotional literature? 
 
 
 
4. If your book is a multi-author/editor work, please list authors/editors in the order they 

should appear in the book: 
 
 
 
 
5. Nationality: 
 
 
6. Address (both office and home) including telephone and fax numbers and e-mail address 

if you have one.  Please indicate clearly to which address you prefer correspondence 
sent:  

 
 
 
 
 
 
 
 
 
 
 
 
 



7. Your current affiliation, and previous positions held: 
 
 
 
 
 
 
 
 
 
8. Please provide a biographical statement describing details such as 

occupations/positions, family details, education and professional history that might be 
relevant to promoting your book:  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
9. Please give us a shorter version of your biography in two lines, that describes you 

exactly as you wish to be described on the cover or prelim pages of your book: 
 
 
 
 
 
 
 
 
10. Please list five unique or important features of your book: 

 
1. 
 
2. 
 
3. 
 
4. 
 
5. 



11. Please supply a description of the book in 150 words.  We will use this copy as the basis 
for a cover/jacket description as well as for all cognate publicity. (Attach a separate sheet 
if preferred):   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
12. To what audiences are you directing this book?  What are the highlights of your book?  

Why is it significant?   
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



13. Please list names and addresses of any newspapers, magazines, journals, radio, or TV 
contacts who might be interested in calling attention to your book: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
14. Please list scholarly groups/other networks whose members may be interested in your 

book.  It would be most helpful if you could identify those groups whose membership lists 
you may be able to obtain or give details of any contacts you may have.  Any Web site 
addresses are also valuable: 

 
 
 
 
 
 
 
 
 
 
15. Please give details of any meetings/conferences at which your book could potentially be 

displayed, giving details of dates, venues and contacts if possible.  Please indicate if you 
are planning to attend: 

 
 
 
 
 
 
 
 
 



16. We may wish to send advance proofs and copies of your book to any relevant people 
whose interest might be used for publicity purposes. Please list the names and 
addresses of no more than six individuals or groups whose brief endorsements could 
influence the sale of your book: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
17. Are there any countries where your book will be of particular interest?  Please explain 

briefly why this is so.  Please note that your book will be marketed to a worldwide 
audience regardless of whether or not you have a specific answer to this question. 

 
 
 
 
 
 



Online Marketing 
 
18. Do you have email contact lists? If so, we can prepare a dedicated promotional email on 

the book and supply to you for forwarding onwards.  
 
 
 
 
19. Do you have your own home page on the World Wide Web?  If so, please provide the 

address and a brief description of the page and its contents and we can link your site to 
ours and vice versa. 

 
 
 
 
20. Are you aware of any online journals – with a book review section – that might review 

your book?  Please supply any contact, Web site and postal addresses you have. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Thank you for your help. Your suggestions for promoting your book and any information you 
think might be useful are vital in ensuring its success.   
 
Please return this questionnaire as soon as possible to Barbara Laing (for SCM titles) or 
Christine Smith (for Canterbury titles) either by post to:    
SCM-Canterbury Press, 9-17 St Albans Place, London, N1 0NX 
Or e-mail to: barbara@scm-canterburypress.co.uk  
or christine@scm-canterburypress.co.uk 
 


